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EDUCATION

From the Archives brings primary source documents and exploration into the classroom. These educational resource
carefully curated by our Educatiteam, are meant to enhance historical discussions around relevant topics of today in
history, civics, geography, and economics.

Overview:

G 9 t S Oisakse of grihary documentsrelatedto the Tuesdayream the groupwhichorganizedhe advertisingfor
Presidentw S | 3 19¢4€e&lectioncampaignThe Tuesdayl eamproducedmanysuccessfuhds,includingthe famous
G . Srithé? 2 2 Rad.Hloweverthe mostfamousandeffectiveadwasa t NP @&tioBgeE S (i (oBaliEisimore
commonlyknown,d a 2 NJAA ¥ 3 NIP@a/SburceA lists someof the generalcampaigrthemesandstrategies
that the Tuesdayleamwould be workingwith, andthen narrowsthem downinto a generalcreativestrategyasthe
campaignwent into the fall of 1984.PrimarySourceBisasetofd / 2 Y'Y SWdaA 2 X yivhighindudesinformation
aboutvariousissuesand how the nationwould be different undereither PresidentReagaror Mondale.PrimarySource
Ccontainsa breakdownof eachof the major claimsmadein the ad, and providesstatisticsand sourceso backup their
claims.PrimarySourceD istwo earlyversionsof & a 2 NJAA YW 3 NFrolAgril of 1984,whichare muchshorterthan
the final version.Thefinal productwill blendthesetwo draftstogether. PrimarySourceEisaversionofa a 2 NJhA y 3
I Y S NFrothIMay of 1984, with columnsfor both the audioandvideoof the ad. PrimarySourceFis a versionof the ad
whichwas featuredat the end of a five-minute campaigrad broadcasion the major networkson July23,1984.Finally,
PrimarySourceGisthe final versionof & a 2 NJAA ¥ 3 NJwithithé fill text of both the sixtysecondandthirty
secondversionsof the ad.

SuggestedClassroomActivities:

1. Developa CampaigrStrategy Showthe studentsthe videoof & t NP ,@&tio8ged. S ( (1eSaNENJGHA W3 NA O €
(https://www.youtube.com/watch?v=Z2n9fRX9uw), and askthem abouttheir reactionsto the ad. Whydo they
think the ad wasaseffectiveasit was?UsingPrimarySourcesA and B, havestudentsdevelopa campaigrstrategy
for aPresidentiatandidate which caneither be themselvesr anotherstudent. Theymayalsousereal candidates
duringelectionyears.Thestudentswill haveto think abouttheir O I Y R A Rdndedh ¢adioustopicsand how they
will usetheir O I y R A &ivait&yesa selltheir candidateto the Americanpeoplethroughtheir ads.The students
shouldaskthemselvegjuestionslike & 2 Kagn | targetingwith this| R i ¢ KistBetoneofmyOl Y LI & A KK &
isthe goalof thisl RK ¢

2. Write aCampaigrAdvertisement UsingPrimarySource<Cand D asa model,instructthe studentsto write adsfor a
Presidentiatandidate Dividethe studentsinto groups,andinstructthem to comeup with anamefor their group
likethe & ¢ dzS & R I &8 Throughthesesourcesthe studentscanseehowevend a 2 NJAA ¥ 3 Nivedt: £
through severalchangesand cutsbeforethe final product. Asthe studentswork on their ads,they shouldalso
providestatisticsand sourcego backup the clamsmade in their ad, asthe Tuesdayleamdid in PrimarySourceC.

3. ProduceaPresidentiaAdvertisement UsingPrimarySourcesE,F,and G, dividethe classnto groupsto producea
completedcampaigrad. Studentsmaydisplaytheir final productin a myriadways,either by readingthe text of
their ad aloudto the classpy recordinga videoversionof their ad, by makinga poster,or in anyother creativeway.
Thestudentsshouldaimto maketheir adsconvincingand memorable Allowthe studentsto vote on awinnerfrom
amongthe onesthat the classhascreated.Displayyoura (i dzR &eaiivi®y By uploadingthe advideosto a class
website,or hangingposterson the wallsof your classroom!

Previous PageStill frames from the at’t NB dzZR S NE { (AK®¢ 2 SIMI v 3 S)ii BeSgsavl S84 Badpaign.


https://www.youtube.com/watch?v=Zn9fR_-X9uw
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REAGAN STRATEGY

Strategic Objective

Establish the reality of a strong, confident leader, whose principles of
governance have effected pos1t1ve change that assures hope for America's
future.

Target Audience

e Soft Democrats, particularly blue collar workers and Catholics
e Slightly upscale voters
e Hispanics in California and Texas

Principal Themes

© Ronald Reagan's principles of governance will continue to generate
economic growth and opportunity for all Amer1cans.

e Ronald Reagan's defense policy of "preparedness" will insure
America's deterrent strength and better position America and the
world for peace.

Support For Themes

® Ronald Reagan's principles of governance have been proven to:
- Reduce inflation
- Reduce interest rates
- Expand employment
- Increase personal income

e Ronald Reagan's defense policy has:
- Restored military strength for peace
- Reduced the risk of Communist expansionism by re-establishing
America's commitment to a proper balance of diplomacy and military
strength.

Tone

Convey a feeling of optimism and confidence in ourselves, our leaders and
the future.

Focus For Thematic Development

Strong leadership for the future. You know it works.

Campaign Theme

Not yet determined.




From the Archives: ElectionsCampaign Ads
Primary Source A

THE TuesDAY TEAM, INC.
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1270 AVENUE OF THE AMERICAS, NEW YORK, NY 10020 (212) 315-0440

FALL MEDIA CAMPAIGN

OVERALL CAMPAIGN OBJECTIVES

Establish the reality of a strong, confident [Iéader] whose principles

of governance have effected positive |change| that assures hope for

America's future[

OPERATIVE NATIONAL ISSUES TO BE ADDRESSED

® Leacdership

- Strength
- Vision/Future

® Economy
Deficit
Unemployment

- Interest Rates
Fairness

® Foreign Policy

- Arms Control
- Defense/Preparedness
- TIeace/Safety

® Special Interest/Fairness

= Tax Structure

- Social Security

- Government Waste/Fraud

- Social Program Spending Cuts
*~ Crime
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* Made Primary Issue.
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THE TUESDAY TEAM, INC.

1270 AVENUE OF THE AMERICAS, NEW YORK, NY 10020 (212) 315-0440

THE OVERALL CREATIVE PLAN

Isolate key national "issues" and develop single minded commercials

to be aimed at key constituencies/target groups.

OBJECTIVES OF TEE ISSUE ADVERTISING

1

To convince the target audience that the Reagan
Administration's performance on each of the key
issues has effected significant, positive change.

To strengthen (among soft democrats/independents)

and reinforce (among soft republicans) voter
confidence in The Reagan Administration's performance
on key issues.

To preempt and diffuse the current and anticipated
Democratic attack strategies on the issues.

To convince target audiences that the positive per-
formance of the past four years is a precursor of
even greater accomplishments in the future.
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